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Corporate Cabinet

Paticia Akiyama - Russzll lnvesimert

Aaron Alhadeff - Etaes

Kermyg Albhadefl - Elloe:s

batin Coles - Etarbucks Coffee Company

Phil Fujii -Valcan

Hirco amura - JAMCO America Inzorporated
Eerneth Kico - Washington Mutual

Fred Klca - The Boeing Company

Tatsumi Kirrishima - Mintendo of Arrerica

Girn Kitacka - Hyogo Busiress & Cultural Center
Shinji Kokage - Yamato Transpert

‘Willam Lampe - Memill Lynch

Jemy ard Cnarlene _ee - Funuta Lea Foundation
Linda Loreriz - All Mreight International,

Inconpontec
Lor Mabukawa - King 5 Telzvision ) o . .
Tomio Morguchi - Uwajmaya Incomaraed Bart Lemmon from Ricoh, Penny Fukui from the Woodburn Company,
Hira Naacka -ICOM America, neaporated & Lori Matsukawa, NHAW/JCCCW Interim Eoard Co-Vice President
JeffMitta - ‘Weyerhoeuser . . - c . - g ol ; . [~ |
Eric Petiares - Safeco Corooraten standing in front of a new copier valued at $20,000 donated by Ricoh
Tom Sasaki - BES Interrational Americas Corporation.
‘Wedor Spangler -Staroucks Coffee Ccmpany

Tsujesni Sugimoto - Jaoan Busness Preparation and passion are all it takes to turn your company into a major supporter of the

[y — T::r\.c.n\io.:::r;ﬁe Nikkei Heritage Association of Washington dba Japanese Cultural and Community Center of

ey oo ol o Washington (NHAW/JCCCW). That was the message from Bart Lemmon, Executive Government
heorporates Account Manager for Ricoh Americas Corporation. Speaking at the 2008 Corporate Cabinet

Tee YamamuE -he Boeing Comeany Luncheon (lunches generously underwritten by Tom Sasaki of BBS International), Lemmon told

fellow business executives Ricoh chose to support the Center because it has broad community

::S:a Wizoguti support and athoughtful business plan. Ricoh donated a color copier worth $20,000 and
o Ricoh’s (United States) President Nori Goto wrote a letter stating the company’s “unequivocal
Finance Manager support and full confidence” in the organization. “Supporting the Center is consistent with our
T corporate values”, says Lemmon. “It also helps fulfill our business objectives - getting our name
Janz Devenpart out into the community and supporting what's important to our customers.” Lemmon urged
N::T::fmmm the audience to find ways to tie their company to the Center. ‘Talk about your company's
I Seroma Mzoauch contribution in internal newsletters and with your customers”, encouraged Lemmon. “Your
Assstart Ecitor. Page Waksmalsu competitors will wonder why THEY didn't jump in first!” Lemmon said he was approached by a

Printer. ‘West Coast Printing

distributor in Minnesota who said, “You mentioned the Japanese Cultural Center to me two
months ago. I'd like to support it.” He then handed Lemmon a thousand dollar check.

























